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mobile technologies

“Mobile technology is actually a variety of technologies,” 
says Linda Daichendt, president and director of the Mobile 
Technology Association of Michigan. “It’s so much more than 
what you can do with your cell phone or tablet, and it’s going 
to continue to become an ever-increasing part of your personal 
and business life. Machine-to-machine technologies will soon 
be commonplace, allowing everything in your home — from 
the alarm clock to the coffee pot — to communicate, and all of 
it will be enabled by mobile/wireless technologies.”

Paul Chambers, CEO of Core 3 Solutions, shares 
Daichendt’s perspective. “This sort of intelligent marketing 

is quickly evolving,” he says. “homes will soon be equipped 
with sensors throughout, telling you if you’re running low 
on things like milk, toothpaste or toilet paper. This will make 
your daily routine convenient and easier because your life 
will be more closely integrated with business.”

marKeting on the moVe
Troy, MI-based Core 3 Solutions is one of the Southeast 
Michigan companies at the forefront of this new wave of 
mobile marketing. Its product, Exmosi, which works as a mo-
bile website for a car on a dealership lot, is changing the way 
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mobile technologies
By matthew totsKy

The “Internet of Things” is a concept that has permeated our daily lives to 

such an extent that it’s impossible to go anywhere without seeing someone 

tapping away on a smartphone or using some type of mobile device. While 

many find this tech addiction annoying, others have embraced the infinite 

possibilities these devices offer for making our personal and business lives 

easier and more productive. Even the shrinking minority of people who don’t 

own a product like an iPad or Android phone are probably using some sort of 

mobile technology without knowing it — even if it’s just a garage door opener.

people buy vehicles. It essentially replaces human car dealers 
with a text code on a window sticker. When a potential buyer 
enters the code into his or her phone, Exmosi will return a 
mobile Web page with information about that vehicle, so the 
shopper has the specs of the car on-hand after leaving the 
lot. Each time a text code is used, that individual’s cell phone 
number, the car of interest and the exact time he or she vis-
ited the lot is logged into the dealer’s customer relationship 
management system, allowing more leads to be generated 
and more vehicles to be sold.

“Consumers today shop for cars much differently than they 

did in the past — even just last year,” Chambers says. “And 
they’re seeking information quickly, in a mobile form, at their 
convenience. As more smartphones make their way into con-
sumers’ pockets, shopping habits continue to evolve, as well. 
The most important thing is that merchants keep up with the 
ever-changing marketing strategies available out there.”

Ann Arbor, MI-based Protean is another firm set to unleash 
a product that will make the lives of consumers easier — 
through the age-old concept of “less is more.” 

“Echo is the ideal product for today’s consumer,” says 
henry Balanon, CTO of Protean. “It’s a Bluetooth credit card 
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that syncs with a mobile wallet app, mak-
ing it possible to access all of your cards 
with just one card. Echo users won’t need 
to dig through their purse or wallet for 
their Macy’s card or that gift card they 
received on their birthday. Instead, they’ll 
just need Echo and their phone.” The tech-
nology works simply by selecting a card on 
the mobile app, and then swiping Echo as 
though it were that card. “This solution 
can be used anywhere, by anyone, and 
comes with some awesome security fea-
tures,” says Balanon.

beneFits For business
Consumers aren’t the only ones reaping the 
benefits of mobile and wireless technologies 
created in Southeast Michigan. These days, 
more and more businesses are integrating 
apps as an essential part of the daily work routine.

“What smartphones and tablets are doing is revolu-
tionizing how we work and how we interact with peo-
ple,” says Jim Brown of Coil Group in Rochester, MI. 
“These devices allow people to take data with them. 
They’re tools to enhance the personal connections and 
make them better. Think about how a salesperson can 
now meet with a client over lunch and share all the 
details of their products while looking them in the eye. 
There is no need to follow up with a brochure sent via 
mail or to share some large PDF file after the meeting. 
Sellers can connect at a personal level and give the 
customer what they want instantly.”

Coil Group launched its mobile sales catalog, called 
Stage, in December. Stage is the first of several apps 
designed to transform how organizations sell their solu-
tions and manage their sales teams. With Stage, sellers 
are able to present an up-to-date, easy-to-use and el-
egant product catalog that helps clients visualize how 
the sellers will help them. Additionally, marketing has 
the ability to manage the catalog behind the scenes, and 
sales management gets a report of everything that each 
sales reps shows during his or her sales meetings. 

“It’s insight, it’s one version of the truth, and it’s 
connecting on a human level,” Brown says. “We see 
a lot of firms in the Midwest still trying to figure out 
how to adopt mobile in their organizations. It seems 
many business leaders are wondering if these devices 
are a fad. Business and IT leaders often struggle to 
find useful solutions to make their iPad or smart-
phone into a business and productivity tool. What 
we’re trying to do is show organizations that mobile 
devices are not for kids to play games on or for you to 
update your Facebook status while watching ‘Game 

of Thrones.’ Done right, mobile devices can bring peo-
ple together. Whereas PC technology typically locks 
people in a cube staring at a screen, great mobile 
solutions bring people face to face.”

Mount Clemens, MI-based application developer 
eyeWyre Software Studios created Supply Chain Sher-
pa for LLamasoft, Inc. “This is the most advanced busi-
ness application introduced into the Apple App Store to 
date — and one of the most expensive,” says Suzanne 
Chartier, eyeWyre’s director of engineering services. 

Chartier refers to Supply Chain Sherpa as a “game-
changer” in the supply chain management business 
because it brings advanced network design and analy-
sis to tablet-based computing. “Changes made to a 
network are computed in real time, making interactive 
analysis timely and convenient,” she says. “Users can 
experiment with ‘what-if’ scenarios and determine 
how much risk can be eliminated from their supply 
networks and at what cost if they were to open a new 
plant anywhere else in the country.” 

Logic Solutions, Inc., is another local company 
whose product — Showcase — has changed the way 
people conduct business by increasing sales productiv-
ity. “We primarily create awesome custom applications 
for our clients,” says Matt Sarkesian, the company’s 
chief technology officer. “Unlike anything else we’ve 
done, Showcase combines that ‘Wow!’ moment with a 
super-streamlined process. It’s a content management 
system that feeds your mobile app with product cata-
logs, a marketing and sales materials library, quotes 
and order entry, customer lookup, company branding 
and a two-way sync with your database. Showcase 
does not care if you are connected to the Internet, but 
once you do connect, it syncs all of your orders seam-

the supply chain sherpa application was created 
by eyewyre software studios for LLamasoft, inc.
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lessly. In doing so, it can free up 90 minutes a 
day on average — or one additional day per 
week — to spend on selling.”

a saFer worKpLace — on the roaD
Many things in Southeast Michigan revolve 

around the auto industry, and the mobile/
wireless tech community is no exception. The 
trend these days, according to industry ex-
perts, is for cars to become more like a living 
room or office — a comfortable, productive 
space. The advent of mobile technology and 

more sophisticated electronics is helping to 
make this transformation a flawless one.

“Today, there are more and more electron-
ics in vehicles, and they are increasing at a 
linear rate,” says K. Venkatesh Prasad, group 
and senior technical leader for Vehicle Design 
and Infotronics, Ford Research and Innova-
tion. “Now there is a broad set of technol-
ogy available in automobiles that allows for 
greater user customization. Flat-screens and 
apps can become a driver’s signature.”

According to Prasad, Americans commute 5 
million hours per week on average. And while 
more and more of them are conducting busi-
ness in their vehicles, auto manufacturers feel 
the responsibility to make sure they are safe 
when doing so. This has led to mobile innova-
tions designed to protect the driver, including 
wiper blades that react to changes in humidity 
and cloud layers or access functions on steer-
ing wheels that can sense sudden lane chang-
es to determine if the driver is feeling drowsy.

A recent Ford Motor Co. innovation uses a 
motor from the Microsoft™ Xbox 360® game 
controller to create a shift knob that vibrates 
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the state’s first-ever code Michigan 

event was held oct. 4-6 at detroit’s 

M@dison Building. sponsored by 

Michigan’s department of technology, 

the event featured code developers 

designing and building code applica-

tions for state government and provid-

ed a glimpse of the future of the state’s 

mobile/wireless technology field.

First place was awarded to sam 

harrell of Ann Arbor, who took home 

$20,000 for his MiMaps app, which 

maps the state’s great outdoors.  “code 

Michigan was an excellent opportuni-

ty,” harrell says. “Any time you can get 

your hands on open data, take it.”

A team from Midland high school 

won both the crowd Favorite and civic 

Involvement awards for its miLegi 

application, netting $7,500 in the pro-

cess. the app — which enables users to 

track state legislature — was designed 

by seniors richard doktcz, Aaron 

Green and thor russell along with 

computer science teacher robert Fox.

Michael Evans, dennis Fiore and Ben 

Fraser from detroit were the recipients 

of the Best Idea award for their Lovetax 

app, which allows for easy credit card 

payments of taxes owed on any property.

a gLimpse into the fUtUre

coil group’s mobile sales catalog helps firms spend more face-to-face time with clients.
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when a driver should shift gears, essentially 
improving his or her driving skills. “I wanted 
to create something that expands the car’s ca-
pabilities and improves the experience for the 
driver,” says Ford Engineer zach Nelson. “The 
vibrating knob can be installed onto the stock 
shift lever, and I’ve tested it on several vehicles, 
including Mustang and Focus ST,” he says.

General Motors is another auto manu-
facturer with its own set of mobile apps 
designed to benefit drivers. The automaker’s 
Find My Car feature is powered by Google 
Maps and helps mark parking spots and set 
parking meter alarms. The OnStar Remote-
Link app allows users to remotely start their 
vehicles, control their door locks and check 
vehicle diagnostics from nearly anywhere.

The advent of mobile technology in vehi-
cles has also improved the buying experience 
for consumers by providing upgrades and 
add-ons after the point of purchase, giving 
the perception of vehicle evolution.

“I feel excited about the rapid customiza-
tion of auto technology,” Prasad says. “Things 
that have traditionally looked or seemed mun-

dane are waiting to be transformed, altering 
the overall driving experience in the process. 
Even tires — which were once completely 
isolated and insulated — now have bits and 
bytes streaming from them to help the driver 
monitor tire pressure while on the road.”

a bright outLooK
The impact of the mobile/wireless field in Michi-
gan has been strong and far-reaching. Michi-
gan companies like Domino’s Pizza, Consumers 

Energy and the Whirlpool Corporation are all in-
corporating mobile technology to increase pro-
ductivity and improve customer service. Amtrak 
is installing Wi-Fi on its Michigan routes, tak-
ing the concept of the mobile office to another 
level. The industry also has a high jobs creation 
factor, making it one of the few sectors compa-
rable to the state’s manufacturing industry.

Amy Butler, executive director of OU INC, the 
Oakland University Smartzone Business Accel-
erator, has noticed a swift upswing in the mo-
bile/wireless field. “When I started this position 
two years ago, we knew we had expertise in 
energy and automotive, but the demand for as-
sistance with information technology solutions 
really moved us to add this industry focus,” she 
says. “It has been very exciting to see how mo-
bile technology can spur innovative solutions in 
virtually everything we do.”

One of OU INC’s clients is Lean Fox Solu-
tions. The company’s app — Practical Lean 
for healthcare — is available on the iPad and 
teaches healthcare professionals how to cut 
costs and enhance services by streamlining 
operations while improving the work envi-
ronment and patient experience. Founder 
Todd Sperl launched the consulting business 
after a 2008 downsizing at St. John Provi-
dence health System left him at a profes-
sional crossroads. he saw an opportunity in 
the mobile technology field and went for it. 

Sperl’s idea has paid off as Practical Lean 
for healthcare has proved to be an inter-
national success story, having been down-
loaded in at least 15 countries, including 
Germany, the Netherlands, the Philippines, 
South Africa and Saudi Arabia.

This kind of success story is inspiring, and 
Daichendt has been impressed with the prog-
ress in Michigan’s mobile/wireless technology 
sector over the past seven years and the posi-
tive impact it’s having on the state’s economy. 

“The big advantage that Silicon Valley cur-
rently has is density,” she says. “There are so 
many tech-related companies in close prox-
imity that the area is viewed by those seeking 
to work with these technologies as providing 
more opportunity and options. Unfortunately, 
that density is not yet a reality in Southeast 
Michigan. Still, we’re making tremendous 
strides — very quickly.” Daichendt says she 
foresees a day in the not-so-distant future 
when a mobile/wireless tech corridor stretch-

es up and down Woodward Avenue from 
Detroit to Pontiac, creating jobs and oppor-
tunities that will drive Michigan’s economy 
for many years to come.

If Daichendt’s vision becomes a reality, there’s 
no doubt the commuters cruising on Woodward 
— or riding on the planned light-rail system — 
will have the very latest mobile/wireless tech-
nologies at their fingertips to make the experi-
ence a safer and more productive one. 

other inspireD apps

After using some of the mobile technol-

ogies developed by southeast Michigan 

companies that let you shop till you 

drop or become more productive at 

work (see main article), it may be time 

to experience other tech innovations 

designed to help you blow off steam or 

sooth your mind.

• AutoBike — a client of business 

accelerator ou INc — has developed an 

electronic automatic shifting system for 

bicycles that features Bluetooth commu-

nication with your ios or Android device 

through the AutoBike app. AutoBike cur-

rently features this system on its own line 

of cruiser/comfort bikes and is working 

with other bike companies — including 

terratrike, the largest recumbent trike 

manufacturer in the world.

• eyeWyre has developed numerous 

highly successful apps for digital health 

and wellness company saagara LLc. In 

2012, eyeWyre’s breathing application, 

relax, reached No. 118 of the top paid 

apps in the Apple App store. the com-

pany’s latest is universal Meditation, the 

world’s first “crowd meditation” applica-

tion available on iPad, Android, Mac and 

Windows. universal Meditation allows 

people from around the world to schedule 

and participate in group meditation events.

eyewyre’s app for saagara LLc

ford motor co.’s sync appLink lets you con-
nect to favorite smartphone apps, stream 
internet radio, listen to tweets and more.




